TOURISM SARNIA-LAMBTON

2024/2025 UPDATE




Mission & Vision Statement

Mission Statement

Tourism Sarnia-Lambton (TSL) is a destination marketing and development organization

serving Lambton County tourism assets to enhance economic growth and prosperity in
the region.

Vision Statement

Tourism Sarnia-Lambton (TSL) is as an industry leader supporting the vital contribution
of the tourism industry to the local economies. TSL uses their expertise to encourage all
levels of government to improve tourism related infrastructure. TSL encourages and

facilitates leading edge marketing and product development to enhance the tourism
industry and its partners.
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Canadian

1.4 mil Visitor

VISITORS

Through data collected and distributed
through Environics and The Southwest
Ontario Tourism Corporation, visitor
trend data shows the unique visitors to
Sarnia-Lambton and locations from

which they have travelled
(Note: Data available from Jan - Sept 2024)

Average

2.2 Nights

Per Trip



Digital Analytics

Website - ONTBLUECOAST.COM Website - DISCOVERSARNIALAMBTON.COM

Unique Visitors 170,000 Total Page Views 30y,351 Unigue Visitors 5,100
Top City (Toronto) 44,000 Oroganic Search vs. Direct 95,000/57,000 Total Page Views 14,900
Top 10 Page Views Top 10 Link Click
1. Savouring Autumn - 53,801 6. Beaches - 3,638 1. Facebook (ONTBLUECOAST) 6. The Arena
2. Canatara Beach - 14, 740 7. Things To Do - 3,289 2. Ontbluecoast.com 7. Shokas Pizza
3. Home - 10,990 8. How to Spend 8 Hours - 2,992 3. Jotform (Order Page) 8. Brownstones
4. World U17 - 8,253 9. Cheers To The Coast - 2,974 4. Gift Certificate Order Page (PDF) 9. Imperial Theatre
5. Events - 3,677 10. Hotels & Inns - 2,823 5. About Face Sarnia 10. Boston Pizza
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Major Marketing |nitiatives

Horizon Travel & Lifestyle . .
Global Heroes Video Parthership

Partnership
. o  Seasonal video taping throught the
 Full page advertisments - Six issues region for use in 15 & 30 second
with 50,000 copies distributed commercials
» Digital targeted email - 100,000 + Airing on Cottage Life, Bravo, OLN,
subscribers CHCH, YesTV & Digital Platforms

* Young & Dundas digital video

board - 200,000 impressions Canada Travel Print and Digital

Partnership
- Full Page Advertisement

Global Heroes Print Advertising

Partnership | - - digital Magazine distribution
« Seasonal advertorial for distribution - 401, Gardnier expressway digital
Ontario editions of the Toronto Star, billboards

National Post, Globe & Mail and
digital distribution

- Additional Advertising
opportunities in Close Market US
editions, Chicago & New York

Destination Ontario Marketing
Partnership
- Fall Ontario food & drink spotlight
- Targeted Digital Media campaign

167,063 impressions
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Marketing

Asset
Aquisition

Partnerships with Regional,
Provincial and Federal Tourism
Organization to acquire
updated regional marketing
assets including photography
and video.




Horizon Travel Advertising Partnership

A couple of hours west of the GTA awaits adventures and excitement in Sarnia-
Discover unique local shops, taste freshly created culinary treats and relax in st i

perfect accommodations for any budget. It's time to book your spring getaway along On

Blue Coast in Sarnia-Lambton and explore the best there is to offer!
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Global Heroes Advertising
Partnership

Photo © Dudek Photography

From Vineyards to Vistas:
@D Six Reasons to Explore
Ontario’s Southwest

# GLOBAL HERDES ADVERTISING SUPPLEMENT

where the locals are as welcoming as the views!
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From Vineyards to Vistas: 6 Reasons to Explore Ontario's Southwest

IT'S ATOP BEVERACE DESTINATION

THE INCREDIBLE LANDSCAPES ARE WORTH THE TRIP
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UNIQUE EXPERIENCES MAKE FOR SPECIAL MEMORIES

FAMILY FUN MAXES EVERYTHING BETTER

FIND OUT WHERE HISTORY AND ART MEET

It’s Time to Stay & Play in Sarnia
Lambton

SPONSORED CONTENT « TRAVEL OY B e 6 t m © =
e GLOBAL HEROES #2uBean

It’s Time to Stay & Play in Sarnia Lambton N =

aving fun in Sarnia-Lambton at Widder Station © Dudek
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In Sarnia-Lambton, just a few hours west o nd
more are right at your doorstep, making planning a's g easy and affordable
relaxing retreats along Ontario’s Blue Coast to exciting activities and adventures right at your doorstep,




Canada Travel Advertising Partnership

Discover unique, locally
crafted gifts in Sarnia-
Lambton, where artisans
blend creativity and
community to offer
one-of-a-kind treasures.

It STime Iﬂ EHDIUI‘B

Experience world-class art, family-fun
entertainment, serene landscapes,
breathtaking sunsets, and delicious
food and drinks in Sarnia-Lambton.

Find new favourite
flavours with fun and
creative breweries,
wineries, cideries and
more along the
CHEERS TO THE
COAST TRAIL.

With endless options, the perfect
getaway close to home, where you
can relax and unwind from your busy
everyday schedule, is waiting for you
along Ontario’s Blue Coast

in Sarnia-Lambton.

Share in the excitement
of Sarnia-Lambton events,

from live sports and

fall festivals to

world-class concerts % -

and more. :\\‘S“m - 5&; :
VisiT ~LAMBTON

Plan your adventure today ONTARIO’'S TOURISM .".‘“/A
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H@CKEY

A travellmg exhibition developed by
the Canadian Museum of History

JULY 17 TO
NOVEMBER 3

FEATURE EXHIBIT

SEC ROW SEAT PRICE
10035 MUSEUM RD GRAND BEND FREE*

*For residents of Lambton County

“ CANADIAN MUSEUM OF HISTORY
MUSEE CANADIEN DE L'HISTOIRE

herltagemuseum ca

anada
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CELEBRATING CANADA DAY d/
S JINE 28 10 JUL\'AW 4

SARNIA
POP CULTURE SHOW

A ONE DAY, MULTI-GENRE, ALL-AGES CONVENTION

SUNDAY, APRIL 14 10AM-6PM
POINT EDWARD MEMORIAL ARENA

ALVINSTON PRO RODEO

JUNE 14-16, 2024

TICKETS AVAILABLE:AT OUR LOCATION
1455 VENETIAN BLYD. POINT EDWARD

GET THEM TODAY!

O
Sarnla Lambton

MARKETING Partnersnips

S A R 1 A

|(|usmm

HE KD
DIL

AUGUST 15-17

ANNIVERSARY

CARPENTERS o ’ SANNIA
LecalL (Y3 ‘ CONSTRUCTION
1256 /\ ASSOCIATION
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BOXING CHAMPIONSHIPS
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MUSIC FESTIVAL

Tables Availabls
* .  Email infolbluewatsrboxingclub.ca
Phone: SI9-33-255|
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Major Event Hosting

. Team Canada . —— . 1 Team Canada
. Olympics '* : P o8 Ao T '(% Wet el
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HOLD MY BER

SKATE INTO THE
HOLIDAY SEASON
WITH THE STARS!

NOV.1-3 | SARNIA, ON

W Wrh =X\ ALLTICKETS
STARS2NICE ON SALE!

2024 HOLIDAY TOUR

DECEMBER 7 - PROGRESSIVE AUTO SALES ARENA - STARSONICE.CA BUY NU W




Monthly DOMESTIC STATS

157.5k Monthly Trips

Top Month - AUG

TOP 3 PROVINCES Top 5 Cities

Ontario
Quebec
Alberta
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Monthly USASTATS

United State Travel Data Overview as presented through Environics data Collection
and Ontario’s Southwest Tourism Corporation for stays within Sarnia-Lambton

8.1k Monthly Trips
\@ @@ 16,875 trips y p

—0 TOP 3 States Top 5 Cities

Michigan 53..7 Wayne County, Ml
Ohio 11.83% St. Clair County, Ml

New York 5.21% Oakland County, Ml
Macomb County, Ml

Lucas County. OH
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Overnight Stays

Occupancy 2024 vs 2023 RevPAR 2024 vs 2023
4 6% Average Daily Rate by Occupancy Rate
’ -0.0%
02 07
0,39 11.9%
o 4.1%
-2.2% 1 0%
Revenue 2024 vs 2023 2024 Revenue - $25,209,786
-1.6% A
7.8%
10.0%
12.1%
1.6%
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2025 Upcoming \nitiatives -

Sarnia- Lambton

partners
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Meelings/Conventions

Travel Marketing and Promotion

prODUCTS COMMERCIAL BRAND
MARKETING ApVERTISEMENTS

PROMOTION

RESEARCH I
IN%%LET MED |A

wmes CAMPAIGN
SPONSORSHIPS SOCIAL MEDIA messaces

BRANDING RADIO

#-

New Jobs & Tax Revenues

TRAVEL
PROMOTION’S
VIRTUOUS

CYCLE

Increased Visitor Trips

X

Additional Visitor Spending
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