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Mission & Vision Statement

Mission Statement 

Tourism Sarnia‐Lambton (TSL) is a destination marketing and development organization 
serving Lambton County tourism assets to enhance economic growth and prosperity in 
the region.

Vision Statement 

Tourism Sarnia‐Lambton (TSL) is as an industry leader supporting the vital contribution 
of the tourism industry to the local economies. TSL uses their expertise to encourage all 
levels of government to improve tourism related infrastructure. TSL encourages and 
facilitates leading edge marketing and product development to enhance the tourism 
industry and its partners. 



VISITORS
Through data collected and distributed 
through Environics and The Southwest 
Ontario Tourism Corporation, visitor 
trend data shows the unique visitors to 
Sarnia-Lambton and locations from 
which they have travelled 
(Note: Data available from Jan - Sept 2024)
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Digital Analytics
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Horizon Travel & Lifestyle 
Partnership Global Heroes Video Partnership

Global Heroes Print Advertising 
Partnership

Canada Travel Print and Digital 
Partnership

• Full page advertisments - Six issues 
with 50,000 copies distributed

• Digital targeted email - 100,000 
subscribers

• Young & Dundas digital video 
board - 200,000 impressions

• Seasonal video taping throught the 
region for use in 15 & 30 second 
commercials

• Airing on Cottage Life, Bravo, OLN, 
CHCH, YesTV & Digital Platforms

• Seasonal advertorial for distribution 
Ontario editions of the Toronto Star, 
National Post, Globe & Mail and 
digital distribution

• Additional Advertising 
opportunities in Close Market US 
editions, Chicago & New York

• Full Page Advertisement
• digital Magazine distribution
• 401, Gardnier expressway digital 

billboards

Major Marketing Initiatives

5 Destination Ontario Marketing 
Partnership
• Fall Ontario food & drink spotlight
• Targeted Digital Media campaign
• 167,063 impressions 



Partnerships with Regional, 

Provincial and Federal Tourism 

Organization to acquire 

updated regional marketing 

assets including photography 

and video.



Horizon Travel Advertising Partnership

Shale Ridge Winery The Lake Hound

Oil Museum of Canada



Global Heroes Advertising 
Partnership



Canada Travel Advertising Partnership



MARKETING Partnerships



Major Event Hosting



Monthly DOMESTIC STATS
Domestic Travel Data Overview as presented through Environics data Collection and 

Ontario’s Southwest Tourism Corporation for stays within Sarnia-Lambton

283,207 trips

92.0% Toronto, ON
London, ON
Brampton, ON
Mississauga, ON
Hamilton, ON

137.3k Monthly Trips

TOP 3 PROVINCES Top 5 Cities

Top Month - AUG 

Ontario
Quebec 3.64%

Alberta 1.45%



Monthly USA STATS
United State Travel Data Overview as presented through Environics data Collection 

and Ontario’s Southwest Tourism Corporation for stays within Sarnia-Lambton

16,875 trips

53.4% Wayne County, MI
St. Clair County, MI
Oakland County, MI
Macomb County, MI
Lucas County. OH

8.1k Monthly Trips

TOP 3 States Top 5 Cities
Michigan
Ohio 11.83%

New York 5.21%



StaysOvernight

London  - 4.6%
Oxford      0.2%
Sarnia-Lambton    9.3%
Windsor    0.3%
Norfolk   -2.2%

Occupancy 2024 vs 2023

London  - 0.0%
Oxford      10.7%
Sarnia-Lambton    11.9%
Windsor    4.1%
Norfolk   1.0%

RevPAR 2024 vs 2023
Average Daily Rate by Occupancy Rate

London  - 1.6%
Oxford      7.8%
Sarnia-Lambton    10.0%
Windsor    12.1%
Norfolk     1.6%

Revenue 2024 vs 2023 2024 Revenue - $25,209,786 



2024 
Upcoming 
Projects

2025 Upcoming Initiatives
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